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1/ 
News from 
leaders



Source: BBC

Walmart launched the Walmart Hub Recycling Program 
in collaboration with international recycling company 
TerraCycle. 

 
People are invited to take part by bringing their 
approved waste that is not curbside recyclable to the 
designated recycling hubs located outside participating 
Walmart Supercenters and Sam's Club locations. 

When the hub station is full, TerraCycle will collect up the 
garbage and transfer it to regional material recovery 
facilities, where it will be processed by material type and 
recycled into raw materials that may be used to 
manufacture new items such as playgrounds and park 
benches. 

Source: BBC

Walmart Launches Visual Search Tool TrendGetter. 

In the midst of the holiday shopping season, Walmart has 
unveiled a new visual search engine, giving customers 
another way to find items on Walmart.com. 

TrendGetter uses image recognition technology to assist 
customers identify items for sale by scanning a picture. 
Consumers may go to TrendGetter.com and photograph 
an item or download it from their mobile. TrendGetter 
then identifies similar products at excellent discounts on 
Walmart.com. 

"Now, whenever you find a product you love, you can 
easily search for a similar item at Walmart’s everyday low 
prices and purchase as soon as inspiration strikes,” the 
retailer said. 

https://chainstoreage.com/walmart-launches-recycling-hub-program-time-holidays   

https://www.chargedretail.co.uk/2022/12/09/walmart-trendgetter/  

 

Credit: Chain Storage Age Credit: Charged
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https://www.chargedretail.co.uk/2022/12/09/walmart-trendgetter/


News 
From 
eBay

Source: BBC

eBay partners with Advanced Clothing Solutions (ACS) 
to expand the platform’s second-hand offering 

The agreement will help brands and retailers build and 
scale resale offers while giving customers new 
alternatives. 

ACS cleans and fixes old products before reselling them 
and handles the logistics of item listings and deliveries. 
Millions of eBay shoppers worldwide will then be able to 
connect with this stock. 

The alliance hopes to capitalize on the growing trend of 
second-hand purchases among UK customers, which is 
being pushed by the rising cost of living and 
environmental concerns. It also hopes to remove certain 
myths around the purchasing of used things by including 
ACS as a method of increasing customer trust. 

Source: BBC

eBay and Nike reissue the iconic ‘eBay Dunk’. 

Nike and eBay are reissuing the 'Nike SB eBay Dunk' to 
honor the 20th anniversary of the Nike Dunk sneaker. 

eBay is sponsoring an international auction for ten 
limited-edition skateable shoe boxes to celebrate the 
shoe's history and Bodecker. Each package includes a 
collectors tribute pair of 'eBay Dunk' shoes, with one 
shoe sliced into parts as a tribute to the original pair, a 
commemorative saw, and a pair of the 2022 Nike SB eBay 
Dunk release. 

In addition, on December 9, Ebay and Nike did open the 
first "Skate 'Em Out" store in Portland, Oregon. 

https://www.chargedretail.co.uk/2022/12/05/ebay-second-hand/  

https://www.ebayinc.com/stories/news/ebay-and-nike-reissue-the-iconic-ebay-dunk/  

Credit: Circular. Credit: eBay

https://www.chargedretail.co.uk/2022/12/05/ebay-second-hand/
https://www.ebayinc.com/stories/news/ebay-and-nike-reissue-the-iconic-ebay-dunk/


News 
From 

Amazon

Source: BBC

Amazon Launches TikTok-Inspired Shopping Feature. 

Amazon's new "Inspire" feature will provide a continual flow of images and videos 
of products that shoppers may purchase through its app and will be accessible to 
certain users. 

Photo and video streams will be personalized to each user's tastes, allowing 
consumers to "like" a product before purchasing it. 

The new feature will allow Amazon to enhance earnings, since the company 
forecasted $140 billion to $148 billion in fourth-quarter sales in 2022. 

Source: BBC

https://www.chargedretail.co.uk/2022/12/09/amazon-to-launch-tiktok-like-shopping-experience-in-social-commerce-push/  

Source: BBCSource: BBC

Credit: Charged

https://www.chargedretail.co.uk/2022/12/09/amazon-to-launch-tiktok-like-shopping-experience-in-social-commerce-push/


https://www.chargedretail.co.uk/2022/12/05/snap-launches-ar-try-on-tool-with-hm/ 

Source: BBC

Snap launches AR try-on tool with H&M. 

Snapchat is teaming up with top fashion store H&M to produce a digital collection powered 
by the Snap Camera just in time for the holiday shopping season. Users can experience three 
AR Try-On Lenses starting December 5 via H&M's mobile app on iOS and Android and on 
Snapchat.  

These Lenses showcase a partially digital wardrobe that includes two clothes and one 
accessories to try on. Beginning December 8, the matching physical collection will be 
available online and in selected stores. 

With the Snap Camera, every product is personalized to the shopper, and now, anyone can 
select an outfit, strike a pose, and share one-of-a-kind digital H&M looks. 

Source: BBC

Credit: ChargedNews 
From  

SnapChat 

https://www.chargedretail.co.uk/2022/12/05/snap-launches-ar-try-on-tool-with-hm/


https://www.chargedretail.co.uk/2022/12/01/klarna-launches-new-global-creator-platform/ 

Source: BBC

Klarna, a global retail bank, payments, and shopping service, has announced the 
expansion of its Creator Platform. 

In one place, the platform matches retailers with the right influencers and tracks performance 
metrics in real time, enabling retailers to better engage their target audiences and achieve 
higher returns on influencer partnerships. Simultaneously, it empowers creators to maximize 
their earning potential and provide more relevant product recommendations to their followers. 

With the launch of the Creator Platform, Klarna joins the $16 billion influencer marketing 
economy and opens up a crucial new channel for its 450,000 retail partners worldwide. The 
launch also further expands the company’s strong affiliate marketing business, which already 
generates 600 million leads a year for Klarna’s retail partners globally.  

Creators are now at the heart of online shopping, helping consumers discover brands and 
products in more engaging and authentic ways than ever before. In fact, 41% of British 
shoppers who buy from social media already shop directly from influencer pages. Among Gen 
Z shoppers this is even higher at 55%. 

Source: BBC

Credit: KlarnaNews 
From  

Klarna 

https://www.chargedretail.co.uk/2022/12/01/klarna-launches-new-global-creator-platform/


https://www.chargedretail.co.uk/2022/12/13/ikea-launches-solar-powered-delivery-bikes/ 

Source: BBC

IKEA launches solar-powered cargo bikes. 

The IKEA shop in Delft, The Netherlands, concluded a trial program in which a solar-powered 
cargo bike was used to carry merchandise to consumers in the city center around the store. 

Following an evaluation of the pilot, Inter IKEA Systems, the global IKEA franchisor, has 
chosen to expand it and provide all IKEA shops globally with the option of adding a more 
sustainable, accessible, and cost-effective alternative to their home delivery fleet. 
“This Sunrider bike can accommodate roughly 90% of the IKEA product range and emits 98% 
less CO2 than modern diesel vans,” explained Helene Davidsson, sustainability manager, Inter 
IKEA Systems. 

This latest innovation is part of IKEA’s wider ambition is to become climate positive by 2030. 
This will be achieved by reducing more greenhouse gas emissions than the IKEA value chain 
emits.  

Source: BBC

Credit: ChargedNews 
From  
IKEA 

https://www.chargedretail.co.uk/2022/12/13/ikea-launches-solar-powered-delivery-bikes/


Christmas obviously means… 
Christmas ads!  

Havas Commerce presents you this month a special 
Christmas section with a tour of the retailer’s 

campaigns and the team’s top 5. 



1/ 
Ads of the month… THE GREAT COME BACK OF 

THE XMAS FESTIVE SPIRIT  
Back to the future: 
Christmas and 
nostalgia 

… THE GREAT COME BACK OF 
THE XMAS FESTIVE SPIRIT  



Aldi (UK) Christmas Advert 2022 
Aldi’s Kevin the Carrot makes his great come back with Home Alone remake. For the seventh 
consecutive year, Aldi cooks up a Kevin the Carrot narrative for its Christmas ad.

https://www.youtube.com/watch?v=gnELFxI2OfU&t=3s


Asda (UK) Have your Elf a Merry Christmas 
Asda’s “Have Your Elf A Merry Christmas” ad brings Buddy the Elf back to life to tap into young 
Europeans’ nostalgic feelings for the 2000s. 

https://www.youtube.com/watch?v=KnW1TWqAXYs


M&S Food (UK) Fairy is back and is joined by her new sidekick 
Duckie! 
Dawn French is back as Christmas Fairy and is joined by Jennifer Saunders as Duckie over a 
Christmas table spread of M&S food.

https://www.youtube.com/watch?v=f2jMCyfnvmA&t=10s


1/ 
Ads of the month… THE GREAT COME BACK OF 

THE XMAS FESTIVE SPIRIT  
A bubble of joy 
during the crises 
context.  

… THE GREAT COME BACK OF 
THE XMAS FESTIVE SPIRIT  



Tesco (UK) Christmas Party  
Tesco launches its new 2022 funny and politically committed Christmas campaign.  

https://www.youtube.com/watch?v=iiPGtMJOwPA&t=8s


Argos (UK) They’re coming. Be ready  
Immersing viewers in the loving chaos of a busy Christmas day, this year’s story is focused on a 
young couple who expect a small and quiet dinner, but are surprised when friends and family are 
coming down in mass.

https://www.youtube.com/watch?v=hMeSvTsPl0g&t=2s


1/ 
Ads of the month… THE GREAT COME BACK OF 

THE XMAS FESTIVE SPIRIT  
Christmas, a social 
bonding holiday.  

… THE GREAT COME BACK OF 
THE XMAS FESTIVE SPIRIT  



Plus Supermarket (Netherlands) Christmas 2022 
A Dutch supermarket's Ad Tells the Story of a Teenager's Grief During Christmas. 

http://www.culturepub.fr/videos/christmas-2022/


Penny (Germany) The Rift 
In its new disturbing campaign, Penny encourages people to talk to each other to mend 
the rifts that have developed in our society in recent years.

https://www.youtube.com/watch?v=Pp2-tyEHBps


John Lewis (UK) The Beginner  
John Lewis launched a new Christmas campaign telling the moving story of a man who seeks to 
learn to skateboard by himself.  

https://www.youtube.com/watch?v=1z0jfP2gCIs&t=2s


1/ 
Ads of the month… THE GREAT COME BACK OF 

THE XMAS FESTIVE SPIRIT  
Caring and mutual 
aid - the best 
Christmas gift 

… THE GREAT COME BACK OF 
THE XMAS FESTIVE SPIRIT  



M&S (UK) Gifts that give  
The one-minute ad celebrates community. It follows the story of a young boy who jumps out of 
bed on Christmas Day, eager to give his parents their present. After they open their gift, the 
family run to the bedroom where to see a choir singing outside...

https://www.youtube.com/watch?v=GVbdBVyIj_A&t=12s


Coop (Switzerland) Christmas 2022 
At Christmas, kindness is a particularly appreciated quality. Coop shows us through a touching 
Christmas story that it is often the little things that make people happy.

https://www.youtube.com/watch?v=qtPaJvsfcco


Amazon (UK) Joy is made  
In this new campaign, Amazon presents the story of a dad who wants to give his daughter 
a moving and very personal surprise for Christmas.  

https://www.youtube.com/watch?v=xFd576uPjRc


1/ 
Ads of the month… THE GREAT COME BACK OF 

THE XMAS FESTIVE SPIRIT  
Retailers have a key 
role to play in the 
Christmas’magical 
spirit 

… THE GREAT COME BACK OF 
THE XMAS FESTIVE SPIRIT  



Manor (Switzerland) Cosmic Christmas  
This year, Manor is using humor and wittiness to spread the joy of Christmas in their commercial 
through a young couple who enters into a tender competition to see who will give the best gift. 

https://www.youtube.com/watch?v=7iaWNtWEBvQ&t=1s


Sedano’s Supermarket (USA) Doors 
The campaign creates a sense of nostalgia and speaks directly to Sedano’s loyalists by paying 
homage to the memories they have made together over the years.

https://www.adsoftheworld.com/campaigns/doors-4bb31631-4a3f-4feb-a548-f809f03d7d45


Barbour (UK) One of a kind-ness 
In this animated style commercial, the famous Paddington bear is looking for the perfect gift for 
his grumpy neighbour. 

https://www.youtube.com/watch?v=fodQxNOf8U0


El Corte Inglés (Spain) El pequeño reno (The little reindeer) 
El Corte Ingles delivers a magical tale in which we witness the birth of a very special 
reindeer. 

https://www.youtube.com/watch?v=LoZiFxVBx7w


Waitrose (UK) It’s Beginning To Look A Lot Like Christmas 
In its advertisement, Waitrose emphasizes the high quality of its products; what would Christmas 
be without good quality products? 

https://www.youtube.com/watch?v=wyuZfV3M6c4


1/ 
Ads of the month… THE GREAT COME BACK OF 

THE XMAS FESTIVE SPIRIT  
Enjoying holidays 
with the best value 
for money  

… THE GREAT COME BACK OF 
THE XMAS FESTIVE SPIRIT  



Morrisons (UK) Farmer Christmas 
Morrisons is introducing Farmer Christmas, the character who represents all the Morrisons 
producers who make possible for everyone to meet at Christmas with delicious products. 

https://www.youtube.com/watch?v=6oE0JuPHc-M


Carrefour (France) Un Noël Extra à prix ordinaire ! (An Extra 
Christmas at an ordinary price!) 
Through a little girl who films her family at Christmas time, Carrefour promises its customers 
Christmas menus at low prices.

https://www.youtube.com/watch?v=7a-teFpXWKI


Aldi (USA) Twas The Night 
Aldi stages a complete new character lineup, gnomes, checking their Christmas dinner shopping 
list. The goal is to show Aldi’s inventory consisting of over 1,199 products at affordable prices.  

https://www.youtube.com/watch?v=sgPsd887zdI&t=30s


1/ 
Ads of the month… THE GREAT COME BACK OF 

THE XMAS FESTIVE SPIRIT  

Havas Commerce Top 5  

Penny: For the production and the  
statement that changes from  
traditional Christmas ads.  

1 2 3

4 5
Amazon: For the great sweetness of  
the campaign that gives the brand  
a special value for the holidays. 

Tesco: For their ability to use self- 
deprecation to convey both a  
business message and values. 

Plus: For the choice to evoke a  
harsh reality for their Christmas  
ad, the loss of a loved one. 

Argos: For bouncing with humor on  
Different Christmas consumer  
Insights.

https://www.youtube.com/watch?v=Pp2-tyEHBps
https://www.youtube.com/watch?v=iiPGtMJOwPA&t=8s
https://www.youtube.com/watch?v=hMeSvTsPl0g&t=2s
https://www.youtube.com/watch?v=xFd576uPjRc
http://www.culturepub.fr/videos/christmas-2022/


What to remember for this 2022 Christmas ad edition
The concern about inflation has overtaken that of Covid. 2020 and 2021 featured people 
reuniting after being separated by the pandemic. This year, it is more about low prices and 
value for money.

As it been the case for several years, UK retailers are the most likely to propose Christmas 
ads. The Americans and the French who offered a certain number of ads last year are less 
present this year. 

Mascots and iconic characters were in the spotlight this year. Retailers decided to 
personalize themselves to create a greater attachment with consumers.

New in 2022: The return of nostalgia. Some retailers have decided to capitalize on 
consumers' pop culture memories to increase their goodwill.

However, it is difficult to describe the 2022 realisations as particularly innovative. The 
traditional Christmas codes are largely respected and few retailers have taken the gamble of 
stepping outside the box.







h/commerce continuously 
monitors markets, anticipates 
changes in future behaviors and 
identifies insights that impact retail: 
thematic dossiers.  
You can contact us if you want to order some copies  
elisa.le-breton-morlet@havas.com 

Our latest books

mailto:elisa.le-breton-morlet@havas.com


If you want to subscribe to our newsletter,  
it's just over here :  

https://forms.office.com/r/eRdAEhB6Tk

https://forms.office.com/r/eRdAEhB6Tk


LET’S  GO
COMMERCE

commerce
Contact: hcommerce@havas.com 


