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NIKE DIRECT TO 

CONSUMER STRATEGY 

How does this international leader cut out 

distributors to take its brand further?  

  

Our new book is coming soon!  

Stay tuned… 



Havas Commerce & THE PRW renew 

their partnership for another year 

Survey’s official release 
- 

At the PRW opening plenary in 
September 2022 

For participants 
- 

July 

In 2022 Havas Commerce has 
commissioned a global BtoB 

survey among 300 retail 
professionals across all continents 

to understand the challenges 
retailers will be facing by the end 

of 2022.

In September 2021, 

Havas Commerce was 

already partnering with 

the PRW: the 1st retail 

event in Europe 
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1/ 
ADS OF THE 
WORLD



GOOGLE (Australia) Helping you help others  
Google launches a campaign celebrating community helpfulness. 
Solidarity and empathy are fundamental attributes in our society, 
and Google is doing its bit to achieve them. 

https://www.youtube.com/watch?v=pFU5U8AWJVg&t=62s


LIDL (Sweden) That’s Lidl 
Lidl launches corporate campaign celebrating employees  doing 
their best in the backstages to make customers experience 
perfect.

https://www.youtube.com/watch?v=iLo1ahmBWsg&t=79s


2/ 
NEWS FROM 
LEADERS



https://uk.fashionnetwork.com/news/Amazon-names-doug-herrington-ceo-of-worldwide-amazon-

stores,1417010.html

Herrington has been an important figure in 

Amazon since 2005, when he started in the 

company's consumables business.  Since then, 

he has earned a good reputation in the online 

retail sector. Today, he runs Worldwide Amazon 

Stores business. 

The new CEO replaces Dave Clark, who was 

CEO of the Worldwide Consumer business. 

Dave Clark announced he would leave the e-

commerce giant in July, joining start-up 

Flexport as its new CEO in September.

Doug Herrington becomes the new CEO of Amazon



News  
from 

Amazon 

Source: BBC

Amazon’s long-delayed drone delivery project is finally 

launched. 

Each device counts with a  sense-and-avoid system that 

allows operations without the support of visual observers. 

This system lets the drone operate at greater distances 

while avoiding other aircrafts, people, pets, and 

obstacles. 

Amazon has chosen the city of Lockeford, California, as a 

pioneer to try the Prime Air service. The reason why 

Lockeford is the chosen one is that the community boasts 

one of the early pioneers of aviation - Weldon B. Cooke-, 

who built and flew early planes in the early 1900.  

The company is willing to receive the feedback and 

advice of Lockeford inhabitants in order to grow and 

become better in the near future.

Source: BBC

https://www.aboutamazon.com/news/transportation/amazon-prime-air-prepares-for-drone-deliveries

Amazon expands into Africa and Latin America. 

The Ecommerce giant intends to enter Nigeria, South 

Africa, Chile and Colombia next year. The respective 

African and South American leaders, Jumias and Mercado 

Libre, fear for their survival once Amazon lands in their 

local markets.

In fact, they are already beginning to experience the 

consequences; Jumia has noted a 10% decrease of its 

shares, and Mercado Libre, the largest e-commerce 

company in Latin America with services across Brazil, 

Argentina, and Chile, slipped more than 7%.

  

The fact that global leaders are expanding is at least 

inevitable, retailers who are affected by such actions must 

find ways to stay afloat in the market.
https://www.businessinsider.com/jumia-mercado-libre-stock-fall-amazon-expansion-africa-south-america-2022-6?

r=US&IR=T



Roku streaming player devices will give consumers the option to buy products 
from Walmart.

The idea is to simplify shopping to such an extent that consumers will be able to 

purchase their Walmart products using their TV remote control. We can see this 

initiative as the advanced version of a TV commercial, with the improvement that, 

after watching it, you can buy the advertised product.

The platform will use data from consumers' online activity to identify which products 

may be among their areas of interest and then, these products will be shown to 

them when they are about to watch a film or series. 

This is the first time such an action has been deployed. It leads us to conclude that 

today technological innovation and functionalities provided to consumers seem to 

have no limits. 

News  
from Walmart 

https://www.adweek.com/convergent-tv/roku-and-walmart-partner-in-exclusive-streaming-ecommerce-offering/

https://www.adweek.com/convergent-tv/roku-and-walmart-partner-in-exclusive-streaming-ecommerce-offering/


Microsoft has entered the marketplace landscape launching “Buy Direct”, which 
facilitates people to purchase products from brands such as Yamay, Encolax or 
Nachen.

So far, the entrance of Microsoft into the marketplace scope has proven to be 

successful, nevertheless, there are still doubts about its potential or strength to 

unseat leaders such as Google or Amazon.   

One of the problems the technology company may face is being able to position 

itself better in the consumer's mind than Google, which, given its size, may be 

unthinkable.

The need for differentiation and for generating impact is a reality that companies 

and brands must deal with. In an industry where competitors are the size of Google, 

Amazon or Microsoft, the level of competition is growing exponentially.  

https://www.adweek.com/convergent-tv/roku-and-walmart-partner-in-exclusive-streaming-ecommerce-offering/

News  
from  

Microsoft 

https://www.adweek.com/convergent-tv/roku-and-walmart-partner-in-exclusive-streaming-ecommerce-offering/


JD, the world's number two Ecommerce player is diversifying into food 
delivery.

Although it is not at all its core business, the company has observed that delivery is 

in full expansion in China, and that betting on entering this market can give good 

results.

   

The project has not yet materialized, but JD will have to make a strong entry into 

this market to face the heavy competition already operating in the country. The 

market is dominated by two main players: 69% market share for Meituan, and 26% 

for Ele.me, a subsidiary of the e-commerce giant Alibaba.

 

https://siecledigital.fr/2022/06/20/jd-livraison-nourriture/

News  
from JD 

https://siecledigital.fr/2022/06/20/jd-livraison-nourriture/


3/ 
GLOBAL RETAIL 
NEWS & STORIES



AUTHENTICATION, PAYMENT... 
TRANSACTIONS ARE UNDERGOING 

AN UNPRECEDENTED 
TRANSFORMATION 



 

https://www.usine-digitale.fr/article/orange-atos-suez-et-la-poste-participent-a-la-creation-de-l-alliance-blockchain-france.N2016882

Companies such as Orange, Atos and La Poste team up to launch a 
project to build common blockchain infrastructure.

The blockchain sector is growing rapidly in France, which has led to the 

creation of a blockchain infrastructure that will be gradually opened up 

to all French industries and administrations. Alliance Blockchain 

France  is the name that has been given to this initiative, which follows 

the trend of other existing ones, such as Alastria in Spain or ID union in 

Germany.

The aim of the project is to contribute to the dissemination of 

information on blockchain, particularly in the world of education and in 

government working groups, to create shared infrastructures to host 

members' projects, to publicize national, European and international 

calls for projects and to stimulate the formation of consortia, and to 

lead working groups by sector.

Source: Medium

Growth of blockchain data warehousing system drives 
companies to create a common space 

https://www.usine-digitale.fr/article/orange-atos-suez-et-la-poste-participent-a-la-creation-de-l-alliance-blockchain-france.N2016882


eBay Vault is opening a vault for trading card enthusiasts  

This place covers 3,000 square meters. It will maintain and 

protect authenticated cards. 

In addition to storage, the vault's services extend to the 

management and sale of digital assets, such as NFTs.

Only users with a minimum badge of 750 dollars are eligible, 

and the vault only accepts assets purchased on eBay in the US 

and recognized by specialized platforms.

Source: Ads Of The World

https://siecledigital.fr/2022/06/11/ebay-lance-un-coffre-fort-de-3000-metres-carres-pour-cartes-a-collectionner/

https://siecledigital.fr/2022/06/11/ebay-lance-un-coffre-fort-de-3000-metres-carres-pour-cartes-a-collectionner/


Live Now, Pay Later: the payment system that companies like 
Klarna are already implementing

The concept of Buy Now Pay Later, the predecessor of Live 

Now Buy Later, is a payment method that allows you to 

purchase a product in (usually) interest free installments.

  
This system, which Klarna started to use systematically, has 

been growing rapidly in recent years and more and more 

fintech companies are including it in their systems.

Live Now Pay Later, is the evolution of BNPL: now, consumers 

will be able to apply this payment system, not only in online 

shopping, but also in real, physical life.  

LNPL can be used in bars, shops, personal care centres...

Source: Shutterstock

https://retailinasia.com/in-telligence/buy-now-pay-later-2-live-now-pay-later/



NEW CONSUMPTION MODELS 
MAKE NEW ENTHUSIASTS & 
RESPONSIBLE CONSUMERS



Vinted collaborates with Franprix and Carrefour to make 
deliveries more convenient

The leading company in the buying and selling of second-

hand clothing will distribute lockers in supermarkets so that 

consumers can drop and collect their orders and sales in 

them.
  

The Lithuanian company is thus following the example of the 

number one e-commerce company, Amazon, and its "lockers", 

which are placed near shops or transport. 

With this initiative, the process of sending and collecting 

packages is simplified.  

On the one hand, it is up to the buyer to pick up the item at his 

or her convenience.

On the other hand, the environmental impact is greatly 

reduced by limiting the number of boxes in constant 

circulation.

Source: E-commerce Mag

https://www.capital.fr/entreprises-marches/vinted-va-installer-des-consignes-dans-les-supermarches-1439893



Decathlon tests in Belgium a subscription model allowing the 
use of all the sports articles in a shop without buying them

To measure the interest of such a system, Decathlon studied 

the behavior of 70 volunteer families. They were offered 

three subscription formulas: 20 euros per month for a 

maximum of 400 euros of equipment, 40 euros for a 

maximum of 1,000, and 80 euros for a maximum of 2,000.

The cost of the subscription is 6 times lower than the real cost 

of the products. For Decathlon, this model is potentially three 

to ten times more profitable than the current model.

This subscription system allows consumers to try different 

products without the need to keep them forever, and the 

company emphasizes the positive impact this initiative will have 

on the environment and people health and enthusiasm.

Source: Fashion Network

https://lehub.laposte.fr/repere/decathlon-experimente-business-model-netflix-grace-data
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