
Voice Commerce

«  » We tend to overestimate the effect of a technology in the short run and underestimate 
the effect in the long run.

Do not overestimate the effect of the voice technology in the long run. The voice revolution is 
here to stay. 

For many years known primarily from science-fiction, the talking machines in the form of voice 
assistants have become a symbol of the future. 

Vocal assistants, although often underestimated and treated as a gadget, have a great potential 
of disruption: from the way we interact with the computers to the creation of a whole new kind of 
omnichannel commerce ecosystems. 

The voice technology is an early sign of the futuristic visions of intelligent cities and smart 
environments reigned by the Artificial Intelligence through ambient computing. All those 
concepts can be governed by human via voice - the most basic human communication form that 
can be applied for the most advanced technologies. 

The voice industry is at a critical tipping point. To fully understand what the current state of voice 
looks like, where its headed and how you can incorporate the technology to your commerce 
strategy, h/commerce is pleased to present you this book. 

It contains 4 parts with 14 chapters and gives you the full image of voice technology and how 
brands can lead the way toward the future.
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