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Edito

Our monthly round-the-world tour covering the hottest retail 
topics.  
Retailers are developing new commerce models to become 
more ‘future proof’ and answer to the new generation’s needs of 
traceability and transparency. Some leading retailers are making 
efforts to improve their impact on the environment and on the 
society establishing smart partnerships or rolling out innovations.   

h/commerce, Havas group consulting offer dedicated to retail, 
follows and shares with you the most striking evolutions in the 
global retail industry.h/commerce’s monthly Newsletter gives you 
an in-depth look into the retail ecosystem to decipher new 
trends: store check, data, strategies analysis, innovations. 
This Newsletter is part of a collection of thematic reports that 
aims at providing keys to understand new trends and retailers 
strategies.
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1/ ADS  
OF THE MONTH



CARREFOUR (FRANCE) - HEALTHY MAP 
As part of a broader commitment towards healthy food, Carrefour 
just started on Fortnite with a creative map that allows gamers to 
regain lives by eating healthy food

https://www.youtube.com/watch?v=JyWFh51UNcA&feature=emb_imp_woyt


LONGCHAMP (US) - LE PLIAGE - IT IS NOT A BAG  
A series of films twisting the brand’s symbols with aesthetics 

https://www.youtube.com/watch?v=FN16tfrtGl4&feature=emb_imp_woyt


7-ELEVEN (AUSTRALIA) - EARN VELOCITY POINTS 
The brand relies on repeatability and humor to make known one of 
its loyalty program 

https://www.youtube.com/watch?v=lPdlWMsRNYQ&t=3s
https://www.youtube.com/watch?v=Ke3ojrLNTjw&t=14s


CO-OP (UK) - YOU CAN NOW RECYCLE SOFT PLASTICS AT 
CO-OP 
Through the launch of its new recycling service, Co-op shows that 
every small action makes a huge difference for the environment

https://www.youtube.com/watch?v=8u7aqCO2GNk&t=59s


2/ NEWS FROM LEADERS



Amazon India launched two all-women delivery stations in 
Kerala at Aranmula and Kodungallur in addition of existing 
stations in Chennai, and Kadi.  
These all-women delivery stations are operated by Delivery 
Service Partners (DSPs) a last-mile delivery model. It expects 
to provide job opportunities to more than 50 women locally. 
Amazon India aims at encouraging Equity, Diversity and 
Inclusivity by increasing opportunities for women especially in 
the logistics sector.  
Amazon India previously launched delivery stations providing 
opportunities to transgender individuals as well as silent 
delivery stations in Mumbai for people with hearing issues. 
The company tries to empower diverse communities locally 
and support equity. 

News  from Amazon 
Source: Herstory

https://www.indiaretailing.com/2021/07/07/retail/amazon-india-pushes-further-on-diversity-launches-all-women-delivery-stations/
https://yourstory.com/2021/07/moglix-catalogue-for-india-founder-rahul-garg/amp
https://www.businesstoday.in/latest/corporate/story/amazon-india-launches-two-more-all-women-delivery-stations-300582-2021-07-06



Sam’s Club is currently expanding its Scan and Go app.  
Sam’s Club members are usually purchasing and bringing 
home a large amount of items or bulky packages.  
To solve this inconvenience, Sam’s Club is developing a 
new version of its current Scan & Go technology.  
This new project is called Scan & Ship. It allows members 
to scan their items thanks to the Scan & Go feature in the 
dedicated app and then to have them shipped at home.  
By scanning products on the app, consumers can also 
check colors and sizes that may not be always available in 
store.  
The development of this innovative service is an attempt 
to offer a better consumer’s experience in-store as in-store 
shopping is currently redefining itself.

News  from Walmart Source: Sam’s Club

https://www.retaildive.com/news/sams-club-expands-scan-go-app-with-new-scan-ship-feature/603236/



Some leading retailers launched a climate initiative 
called the Race to Zero Breakthroughs: Retail 
Campaign.  
This initiative is operated in partnership with the COP26 
High Level Climate Action Champions and is supported by 
the World Business Council for Sustainable Development 
(WBCSD).  
Participating retailers commit to accelerate the movement 
in the retail industry towards the carbon reduction. The 
aim is to reach 1.5°C aligned carbon reduction and to 
encourage other retailer to get involved.  
The coalition hopes to engage much more retailers by 
providing specific guidance to the industry. 

Source: Unsplash

https://www.retailgazette.co.uk/blog/2021/07/hm-ikea-bq-walmart-team-up-to-tackle-climate-change/

https://racetozero.unfccc.int/system/race-to-zero-breakthroughs-retail-campaign/
https://racetozero.unfccc.int/system/race-to-zero-breakthroughs-retail-campaign/
https://racetozero.unfccc.int/system/race-to-zero-breakthroughs-retail-campaign/
https://racetozero.unfccc.int/system/race-to-zero-breakthroughs-retail-campaign/


3/ 
GLOBAL RETAIL 
NEWS & STORIES



RETAILERS COMBINING ONLINE & 
IN-STORE SHOPPING 

EXPERIENCES



Monop’ (Casino Group) opened a phygital store in Paris

Monop’ from Casino Group has just opened a new  
neighborhood phygital store in Paris.  
This new offer aims at competing with emerging fast-delivery 
actors in the city as well as e-commerces.  
The store provides a large range of services: a food counter at 
the entrance, fresh products, local and seasonal products, fresh 
bread, flowers, etc.  
Many products are offered in bulk as pet food, cleaning products, 
sweets etc.  
The store is also a pick-up point for online orders.  
Moreover, it includes an unmanned area available 7 days a week, 
24 hours a day. Customers can access this area with their credit 
card and then pick items from a selection of 300 references. 
Thanks to a weighing system, products are identified when 
removed. Then, customers can check out at a kiosk. 
This Monop’ store has also a social commitment and teams up 
with Ulule in order to support local associations.  
We can follow the store on its instagram page.  
The emergence of this kind of innovative models is clearly an 
answer to remain competitive as a local grocery store in front of 
powerful competitors as quick commerce actors. 

https://www.retaildetail.eu/en/news/food/latest-generation-convenience-store-according-monop

Source: Retail Detail



The Westfield shopping center in London opens a ‘TikTok for 
You’ house 

Westfield is installing a pop-up for the social media platform 
in its mall.  
The area of 370 square meters will be opened from 22 July until 8 
August.  
Inside, fans would be able to interact with very popular 
influencers on TikTok and create some video contents.  
The design is inspired from the TikTok app and HomePage.  
Some dedicated sessions will host famous influencers like Kyle 
Thomas, the comedian Ehiz Ufuah or the chef Poppy O’Toole to 
teach TikTok users how to create successful contents. Some other 
special sessions will allow parents to learn how they can keep 
their children safe on the platform.  
In addition, TikTok users can book a location to create some 
contents for free. They have access to 4 themed-rooms: a kitchen, 
a living room, a dressing room and a garden. 
As customers are more and more taking inspiration from social 
platforms, it is a real opportunity for brands to include them in 
their ecosystem. 

https://www.retaildetail.eu/en/news/general/westfield-shopping-centre-opens-tiktok-pop-venue
https://www.forbes.com/sites/markfaithfull/2021/07/13/westfield-brings-tiktok-for-you-house-to-its-london-mall/

Source: Retail Detail



Nike launched a free app to accelerate its digital transformation in South Asia and in India 

The Nike’s new free app has been launched in Singapore, 
Thailand, Philippines, Malaysia, India, Taiwan and Vietnam. 
The app i s p rov id ing members w i th pe r sona l i zed 
recommendations on products, special rewards and experiences.  
This new addition to the Nike local ecosystem allows asian 
customers to shop whether online or in-store.  
Members will also have an early and exclusive access to latest 
products’ drops through the app.  
In addition, they will be able to unlock some rewards through 
their personalized ‘members wallet’ which centralized 
promotions, events’ access, exclusive contents, tips and so on.  
Providing personalization locally is a good way for a brand to 
engage a wider community and to expand globally. 

https://www.indiaretailing.com/2021/07/07/fashion/nike-launches-exclusive-app-to-accelerate-digital-transformation/

Source: The Indian Express

https://www.indiaretailing.com/2021/07/07/fashion/nike-launches-exclusive-app-to-accelerate-digital-transformation/


Tesco is launching an autonomous store system 

Tesco offers a cashless store thanks to an autonomous Trigo 
technology in its second UK location.   
In Charged Retail UK, Tesco chief executive Ken Murphy said: 
“We have a system installed in our Express store in Welwyn 
Garden City, and we’re extending that to another store to check it 
in a more urban environment”.  
Indeed, the company had previously trialled this checkout free 
technology and now plans to roll it out in more and more 
locations.  
It seems that it could be a smart strategy to compete with the 
Amazon’s ‘Just Walk Out’ stores. 

https://www.chargedretail.co.uk/2021/07/02/tesco-introduces-autonomous-store-system-to-compete-with-amazon-fresh/

Source: Charged Retail UK



TEXTILE INDUSTRY,  
AN INEVITABLE TRANSFORMATION



Timberland launched a refurbishment program 

Timberland is partnering with ReCircle, a company specialized 
in upcycling and take-back programs.  
The aim is to resale pre-owned Timberland branded-products on 
its e-commerce platform.  
From August, customers would be able to return any Timberland 
item to its stores. The company also plans to offer a ship from 
home return option later in the year.  
Once received, the items will be repaired, refurbished, before 
sale on the platform. They could also be recycled or up-cycled 
into new products.   
The company plans to expand its platform to other regions 
including Europe, the Middle East and Africa before the end of 
the year and probably the Asia-Pacific region in Spring 2022. 
Like many other retailers from the textile industry, Timberland is  
making its commitment towards the environment concrete. 

https://www.retaildive.com/news/timberland-launches-take-back-program-to-refurbish-recycle-used-products/602629/

Source: Stuff Magazine  



Farfetch partners with ThredUp for clothing donation

Farfetch announced the launch of a donation program for its 
US customers.  
The marketplace will collaborate with ThredUp, resale platform. 
This new step is in line with Farfetch’s commitment to being more 
circular than linear by 2030. 
This new donation service allows customers to send their 
unwanted pieces to raise money for a chosen charity and earn 
credit from Farfetch.  
To donate their pre-owned items, customers have to order a free 
donate bag, fill it with their pre-owned items, choose how much 
they want to give to their selected charity and how much they 
want to receive, and finally book a free home pick-up or drop the 
bag to a collecting point.    
Then, Farfetch will take care of the resale of the clothes and of 
the donation to the charity.  
Today, resale pre-owned item seems to become an essential 
dimension of any fashion business. 

https://www.farfetch.com/uk/stories/positively-farfetch/donate.aspx
https://www.retaildive.com/news/farfetch-thredup-partner-on-clothing-donation-service/602635/

Source: Farfetch 



LVMH teams up with Weturn to reinforce its recycling solutions 

LVMH will recycle textiles in partnership with Weturn.  
Weturn offers an innovative recycling chain dedicated to 
textile, mainly unsold.  
For now, LVMH makes sure that the new recycled fabrics 
are not recognized as an ancient LVMH piece in the 
market.  
Textile is transformed into yarns or fabrics which are 
traceable and Europe-made.  
This new partnership is part of a broader commitment 
towards the environment. Indeed, LVMH wants to offer a 
supply chain transparency by 2026. 

https://www.lvmh.fr/actualites-documents/actualites/en-collaborant-avec-weturn-lvmh-adopte-un-processus-de-recyclage-textile-de-haute-qualite-et-renforce-ses-solutions-de-circularite-creative/

https://fashionunited.com/news/fashion/lvmh-to-recycle-textiles-in-partnership-with-weturn/2021062540677

Source: WeTurn - LVMH Website 



GROCERY RETAILERS ADOPTING 
A RESPONSIBLE BEHAVIOR 



Lidl is opening an energy and CO2 neutral supermarket in Netherlands
Lidl launched a Net-Zero store in the city of Almere in the 
Netherlands. 
The supermarket’s construction minimized its environmental 
impact by using sustainable materials. Indeed, the building is 
mainly made of wood. Some old employees’ t-shirts were 
even used in the façade and inner walls as insulating material.  
The vast majority of the building can be dismantled and 
reusable and every waste produced within the supermarket is 
reused or recycled.  
Regarding energy, everything comes from 1,566 solar panels 
located in the park, on the roof and on the carports. This new 
store is supplied with a solar system from BayWa RE. When 
coming at the supermarket, customers can charge their 
electric means of transport for free. The store is even supplied 
by an electric truck.  
In order to offset CO2 emissions the supermarket is 
surrounded by a green area of 14,323 m².  
As consumers are looking for brands focusing on their positive 
impacts on the environment and the society, more and more 
big retailers are offering a sustainable version of their offer to 
answer to consumers’ needs and become long-lasting.

https://www.retaildetail.eu/en/news/food/lidl-opens-energy-and-co2-neutral-supermarket-netherlands

Source: Retail Detail



Carrefour shares its products’ datas in the Yuka app in Belgium

Carrefour is about to share compositions, nutritional values 
and even allergens of its private label products in the Yuka 
app, dedicated to health and nutrition.  
Yuka app is becoming more and more famous in Belgium. Only 
by scanning the bar code, consumers can check healthy level and 
potential health impacts of  some food and cosmetic products.  
Carrefour joined the Consumer transparency program of the 
Alkemics data platform.  
This new initiative from Carrefour is in line with the broader 
commitment of the brand towards good nutrition for everyone.  
The company is now a well-known leader concerning consumer 
transparency as it always tries to meet its consumers' needs of 
information.  

https://presse.alkemics.com/actualites/carrefour-belgium-fait-appel-a-alkemics-pour-digitaliser-et-partager-son-catalogue-produit-avec-yuka-c95e-0c6eb.html

Source: Alkemics Presse

https://www.retaildetail.eu/en/news/food/carrefour-belgium-shares-product-data-consumer-app-yuka



RETAILERS DEVELOPING A 
MORE INCLUSIVE OFFER 



Urban Outfitters enters men’s makeup category 

Urban Outfitters teams-up with Hims & Hers, a telehealth 
platform, to offer a selection of ‘Hims’ products on its 
marketplace.  
This platform provides personalized health and wellness solutions 
to its customers. This partnerships is an opportunity to offer more 
‘Hims’ products on urbanoutfitters.com.  
The company will mostly provide items for skin care, hair loss, 
sexual health, supplements and other care products.    
In addition, it will provide new makeup items, allowing the brand 
to enter the men’s makeup market. The first product to be offered 
will be the Blur Stick Concealer for Men.  
By offering products from these categories, Urban Outfitters is 
helping customers to embrace their true selves shamelessly. 

https://www.retaildive.com/news/urban-outfitters-enters-mens-makeup-category-in-partnership-with-hims-he/602793/

Source: Retail Dive



Pacsun unveiled its gender-neutral offers  

Pacsun announced the launch of its gender neutral kids 
category.  
The launch of the company’s full gender neutral brand called 
Colour Range will follow next fall.  
More and more consumers don’t identify themselves within a 
gender binary vision and particularly consumers from the Gen Z. 
With this new offer, Pacsun tries to get closer to consumers’ 
needs. On the brand’s website we can read: « At PacSun, you 
can now shop how you want to shop with a curated selection 
that aims to inspire inclusivity, enhance diversity, and express 
individuality. Ready to finally feel like yourself? Let’s do this. » 
This move towards inclusivity will change the way people do 
their shopping. They won’t have to select the men or women 
category anymore before navigating through clothing options.  

https://presse.alkemics.com/actualites/carrefour-belgium-fait-appel-a-alkemics-pour-digitaliser-et-partager-son-catalogue-produit-avec-yuka-c95e-0c6eb.html

Source: Pacsun 

https://www.retaildetail.eu/en/news/food/carrefour-belgium-shares-product-data-consumer-app-yuka



4/ 
FIGURES OF  
THE MONTH



RETAIL SALES FROM THE US COMMERCE DEPARTMENT 
(CENSUS) AND RETAIL DIVE (2020-2021)  
Encouraging figures for many retail industries 

https://www.retaildive.com/news/monthly-retail-sales-from-the-us-commerce-department/574252/







h/commerce continuously 
monitors markets, anticipates 
changes in future behaviors and 
identifies insights that impact retail: 
thematic dossiers. 

workshop

How the world’s largest retailer turned to a click 
& mortar model to fight back against Amazon.

September 2021

Fall 2021

The Voice  
Revolution



Email us to discover our 2021 
catalogue that presents our services, 
from consulting services, seminars, 
to social media support…



commerce
Contact: hcommerce@havas.com 

https://www.retaildive.com/news/monthly-retail-sales-from-the-us-commerce-department/574252/



